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2019 Production Specifications - Ad Size

Specifications for Web Offset Publications: S.W.0.P for the New Millennium - Eleventh Edition 2007.
Publication Trim Size: 7 %" x 10 %"; 197mm x 267mm

IMPORTANT: Vital advertising matter must be kept %4" (13mm) from the publication trim edge in saddle-stitched issues
and %" (13mm) from gutter in perfect-bound issues.

Standard Unit Size in Inches/mm: Space can be used only in the following forms. Advertisements exceeding size in any
dimension are considered oversized.

Specifications:

Specifications Width X Depth in inches Width X Depth in millimeters
Trim Size 7.75" x10.5" 196.85mm x 266.7mm
Page Non Bleed 7"'x9.75" 177.8mm x 247.65mm
Page Spread Trim 15.5"x10.5" 393.7mm x 266.7mm
1/2 Page Spread Trim 15.5" x5.1875" 393.7mm x 131.7625mm
1/2 Page Spread Non Bleed 14.4375" x 4.5" 366.7125mm x 114.3mm
2/3 Page Vertical 4.4375"x9.25" 112.7125mm x 234.95mm
1/2 Page Vertical 3.25"x9.25" 82.55mm x 234.95mm
1/2 Page Horizontal 6.6875" x4.5" 169.8625mm x 114.3mm
1/3 Page Vertical 2.125"x9.25" 53.975mm x 234.95mm
1/3 Page Horizontal 4.4375" x 4.5" 112.7125mm x 114.3mm
1/4 Page Vertical 3.25"x4.5" 82.55mm x 114.3mm
1/4 Page Horizontal 6.6875" x 2.125" 169.8625mm x 53.975mm
1/6 Page Horizontal 4.5625"x2.125" 115.8875mm x 53.975mm
1/6 Page Vertical 2.125"x4.5" 53.975mm x 114.3mm
1/9 Page 2.125"x 3" 53.975mm x 76.2mm
All live copy and/or illustrations must be at least 1/2" (13mm) from any trim or binding edge. *Spread Bleed = 1/8" (3mm) on all
outside edges of publication trim.

*Two-column one-half page accepted on condition advertising can be placed on top, bottom or side of it.
**Aerospace Products & Services (AP&S) only.

Width of Column: 2 %6"; 55mm

Depth of Column: 9 %"; 248mm

Number of Columns to Page: 3

Total Agate Lines to Page: 420

Screen: Up to 133-line screen.

Surprinting: Use a screen of not more than 30% density for the background where type is surprinted.

Density of Tone: Sum percentage of tone values in two-color wet printing must not exceed 160%. Single screen should
not have screened value less than 5% or greater than 90%. A required value over 90% should be made solid. Sum
percentage of tone values in four-color printing must not exceed 300%
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Digital Specifications: Preferred File Format — SWOP Recommended: PDF/X-1A:2001 (Note: this particular setting is
especially important if you are using transparencies in your document), 300 dpi as CMYK.
Upload files at https://informa.sendmyad.com

Translation from English to Russian with standard typesetting and new text file made by Air Transport Observer
magazine available at no additional charge, upon request.

Russian Text: Text in ATO advertisements should appear in Russian. Please supply ads with Russian text or we can
translate text for you.

We offer free text translations for ATO advertisements. To have us translate your ad from English into Russian please
do the following:

1. E-mail a high resolution PDF of your ad showing the English text in position to kara.walby@informa.com.

2. Next, Send a high-resolution digital file with ALL English text removed. We will use this file to position your
Russian text. Follow digital specs above.

3. Upon request, we will e-mail you a low resolution proof of your ad showing Russian text in position.
For questions regarding the above specifications please contact: Kara Walby at kara.walby@informa.com.

If text to be translated is reversed or overprinted on halftones or color panels, final material must be supplied in digital
format.

For shipping instructions and questions regarding material specification, contact Kara Walby at
kara.walby@informa.com.

Delivery Instructions — General: For all ad submissions please upload files to https://informa.sendmyad.com/

All space contracts, insertion orders, advertising proofs, copy, and correspondence pertaining to advertising, printing
and reproduction material should be sent to:

Attention: Kara Walby, Production
Tel: 913-967-7476

Fax: 913-514-7018
kara.walby@informa.com
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GENERAL TERMS & CONDITIONS:

a. All contents of advertisements are subject to the Publisher’s approval. The Publisher reserves the right to reject or cancel any adver-
tisement, insertion order, space reservation, or position commitment (collectively, an “advertisement”) at any time, if for any reason the
Publisher deems it to be unacceptable. As used in these General Terms and Conditions, the term “advertiser” includes any advertiser’s
advertising agency, if there is one.

b. All advertisements must be clearly identifiable as such with a trademark or signature of the advertiser. If in Publisher’s judgment any
advertisement creates the illusion of editorial matter, Publisher reserves the right to decline such advertisement and/or to place the
word “Advertisement” in it.

c. Itis the advertiser’s responsibility to ensure that all inserts and other advertising comply with U.S. postal regulations and other
applicable Federal and State laws and regulations.

d. Positioning of advertisements is at the Publisher’s discretion, except when the advertiser requests a guaranteed advertisement place-
ment, to which premium charges may apply.

e. The advertiser and its agency, if there is one, each acknowledge that it is fully authorized and/or licensed to publish and assumes

all liability for the entire contents of its advertisements, including without limitation: text; testimonials; representations; illustrations;
maps; labels; trademark and other copyrighted or proprietary matter; and the use of the name or likeness of persons, living or dead. The
agency and the advertiser, jointly and severally, will indemnify and save harmless the Publisher against all loss, liability,

damage and expenses of any nature (including reasonable attorney’s fees) resulting from any actions, claims or suits (“claims”) result-
ing from advertising purchased pursuant to this rate card, including, without limitation, claims for libel, violation of rights of privacy or
publicity, infliction of emotional distress, unfair competition, or copyright, trademark or other proprietary rights

infringement.

f. Advertisements not received by Publisher’s production department by the production materials closing date will not be entitled to the
privilege of O.K. or revision by the advertiser.

g. Cancellations or changes in orders may not be made by the advertiser after the closing date. Contracts may be cancelled by the ad-
vertiser or Publisher on written notice not less than (i) 30 days in advance of the closing date or (ii) for covers, 90 days in advance of the
closing date.

h. Allinsertion orders are accepted subject to the provisions of the current rate card. Conditions, including rates, are subject to change
upon notice from the Publisher. Should a rate change be made, the advertiser may cancel space reserved at the time the change be-
comes effective without incurring short-rate charges, provided the contract rate has been earned up to the date of

cancellation. Cancellation of space reservations for any other reason (in whole or part) by the advertiser will result in an adjustment
of the rate (short-rate) based on the number and type of insertions placed to the cancellation date, to reflect actual space used at the
earned frequency or volume rate, as of cancellation.

i. Advertisers will be short rated, if within a 12-month (52-week) period from the date of the first insertion, they do not use the amount of
space upon which their billings have been based. Advertisers will be rebated if, within a 12-month (52-week) period from the date of the
firstinsertion, they have used sufficient space to earn a lower rate than that at which they have been billed.

j- The Publisher will not be liable under any circumstance for any costs or damages (including consequential damages) resulting from
either the failure to print any advertisement or the appearance of any errors in any advertisement as published. In such case, the adver-
tiser’s sole remedy will be the right to place a “make-good” advertisement.

k. Failure to make any insertion order correspond in price or otherwise with the rate schedule shall be deemed a clerical error only; pub-
lication thereof shall be made and charged without further notice according to the terms of the rate schedule in force at the time.

l. The Publisher or its sales agency shall have the right to hold the advertiser and/or its agency jointly and severally liable for such mon-
ies as are due and payable to the Publisher for published advertising.

m. No conditions other than those set forth in this rate card shall be binding on the Publisher unless the Publisher specifically so agrees
in writing, in advance. Specifically, the Publisher will not be bound by conditions or terms printed or appearing on order blanks or copy
instructions submitted by or on behalf of the advertiser.

n. The Publisher will not be liable for any delays affecting the timing or cancellation of any advertisement scheduled to be published in
the event of an act of God, action by any governmental or quasi-governmental entity, fire flood, accidents, insurrection, act of
terrorism or war, embargo, strikes (whether legal or illegal), labor or materials shortages, transportation interruption of any kind, work
slowdown, or any other condition beyond the control of the Publisher affecting production or delivery in any manner.

0. As used in this section entitled “General Terms and Conditions” the term “Publisher” shall refer to AVIATION WEEK NETWORK’s

Air Transport Observer.
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