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Content Kickstart
Research data to power your content marketing activities.

ITPro "c'.'s'é'c‘:f In today’s highly competitive content marketing space, average content is
A just not cutting it anymore. Users expect content that is objective, visual
Multicloud Management and high-value. Content Kickstart helps inform on the type of content that

will be most effective with prospective customers, while also providing rich
data to inject directly into your content marketing assets.

Study Changes: Average Frequency & Most Commonly
Requested
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DETAILS

* 15-question survey, collaborative creation

Technology Needs to Better Accommodate Inevitable Study Changes -:;mmu .
* 100+ respondents from target audience

Study changes are bound to occur. Virtually all respondents reported dealing with study changes; on
average two times per study. In order to protect project timelines and often limited resources, the
market requires RTSM/IRT solutions better equipped to handle such common occurrences.

92%
Add kits make changes to their RTSM/IRT
systems due to study changes.
* Exclusive + unlimited usage rights
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Graphical summary report provided (10-15 pages)

Full respondent data tables provided






